
FAQ:	Should	I	Advertise	a	Sold	Listing? 

So,	you’ve	just	closed	a	deal	on	that	amazing	property—congrats!	Now,	you	might	be	wondering,	
“Should	I	still	advertise	it	even	though	it’s	sold?”	Well,	let	me	give	you	a	friendly	nudge	in	the	right	
direction: 

Think	of	it	like	this:	even	though	the	house	is	off	the	market,	your	job	isn’t	done	just	yet.	Here’s	why	
keeping	that	sold	listing	in	the	spotlight	is	a	savvy	move: 

1. Showcasing	Success:	Selling	a	house	isn’t	just	about	the	transaction;	it’s	about	celebrating	
success!	By	advertising	your	sold	listing,	you’re	not	just	patting	yourself	on	the	back	(although	
you	totally	deserve	it!),	you’re	also	showcasing	to	potential	clients	that	you	get	the	job	done.	It’s	
like	shouting	from	the	rooftops,	“Hey	world,	look	what	I	achieved!”	

2. Building	Credibility:	Let’s	face	it,	in	the	world	of	real	estate,	credibility	is	everything.	By	
sharing	your	sold	listings,	you’re	demonstrating	your	expertise	and	track	record.	Clients	want	to	
work	with	someone	they	can	trust	to	deliver	results,	and	what	better	way	to	prove	yourself	than	
by	showing	off	those	sold	signs?	

3. Generating	Buzz:	People	love	success	stories,	especially	when	it	comes	to	real	estate.	Sharing	
your	sold	listings	not	only	generates	buzz	around	your	brand	but	also	keeps	you	top	of	mind	for	
potential	buyers	and	sellers.	Who	knows,	seeing	your	success	might	just	inspire	someone	to	
reach	out	and	start	their	own	real	estate	journey	with	you!	

4. Staying	Active:	In	the	fast-paced	world	of	social	media	and	online	marketing,	staying	active	is	
key.	By	regularly	posting	sold	listings,	you’re	keeping	your	online	presence	fresh	and	engaging.	
Plus,	it	shows	that	you’re	actively	working	in	the	market,	which	can	instill	confidence	in	your	
clients.	

5. Networking	Opportunities:	Advertising	your	sold	listings	can	open	up	doors	to	new	
networking	opportunities.	Whether	it’s	connecting	with	past	clients	who	might	refer	you	to	their	
friends	or	engaging	with	fellow	real	estate	professionals,	every	interaction	is	a	chance	to	expand	
your	network	and	grow	your	business.	

So,	there	you	have	it!	Keeping	that	sold	listing	in	the	spotlight	isn’t	just	about	celebrating	a	win	
(although,	let’s	be	honest,	that’s	definitely	part	of	it!),	it’s	also	a	smart	business	move	that	can	help	
boost	your	credibility,	generate	buzz,	and	keep	you	top	of	mind	in	the	competitive	world	of	real	
estate. 

Here’s	to	your	continued	success! 
 


